Fayetteville Mayor Dan Coody
wants the city to become a hub for
BY MIKE TROY sustainable businesses to create

t should be abundantly clear to anyone
only remotely paying attention the past two
years that Wal-Mart’s decision to embrace
sustainability is transforming its business.
Whetheritismajor projectssuch asthe development
of energy efficient prototypes or new packaging
requirements or smaller steps such as miniature
business cards home office associates now use or
the reminder at the end of emails to think about the
environment before hitting print. This is serious stuff
and the business case for conserving resources and
operating more efficiently ensures the sustainability

movement will continue gaining momentum.

Business and civic leaders in Fayetteville are counting
on exactly that. They see Wal-Mart’s involvement in
sustainability as a market moving event that coupled
with the University of Arkansas and its growing
national reputation as a research facility have the city
ideally positioned to foster the type of green growth
that can provide economic development opportunities
for decades to come.

“Sustainability is the most important issue of
our time,” said Fayetteville mayor Dan Coody.
“When Wal-Mart of all companies starts talking
@ about sustainability it has the potential to change
the world.”

Closer to home, it has the potential to change the
economic future of a city that experienced far less of
the Wal-Mart related growth seen by Bentonville and
Rogers. As newcomers flocked to those communities,
dozens of new hotels, restaurants, retail stores and
office parks sprouted. Fayetteville’s population grew
as well, but a shortage of raw land, heavily forested
hills and a tax exempt university in the middle of it all
hindered economic development.

Now, inasortofironic twist, those attributes are seen
as key benefits by people like Coody and Steve Rust,
president of the Fayetteville Economic Development
Commission. He uses the term ““green valley,” to
describe a vision that has Fayetteville becoming a center
for sustainability oriented companies and researchers
the same way the Silicon Valley region south of San
Francisco is ground zero for technology companies.
If the idea sounds far-fetched, it should be noted that
Fayetteville has already gained a national reputation in
sustainability circles as a result of its own actions.

Green Growth continues on page 10

Wal-Mart's sustainability objectives
and the research capabilities of the
University of Arkansas have local
leaders convinced Fayetteville's
economic future is linked to
sustainability.
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